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Upcoming Events:
Webinar:
• 5/9 – Ensembling Experiments to Optimize Interventions Along the Customer 

Journey | Yicheng Song, University of Minnesota

Workshop:
• 5/16 – The Customer-Base Audit | Peter Fader, University of Pennsylvania

Workshop:
• 5/23 – Digital Customer Engagement | Wendy Moe, University of Maryland

Book Series Webinar:
• 5/30 – Power and Prediction: The Disruptive Economics of Artificial Intelligence | Avi

Goldfarb, University of Toronto

Webinar:
• 6/27 – Regulating Privacy Online: The Economic Impact of the GDPR | Samuel 

Goldberg, Stanford University

In-Person Event:
• Fall 2023 – MSI Accelerator | New York, NY

Register Now at msi.org/2023-calendar-of-events/
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