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Extracting 
deeper insights 
from location 

data



Location data 
often come from 

mobile apps



How app 
tracking works

Deterministic identifiers can 
match users across apps 14 indicators of 

interests and 

behaviors
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Apps log raw Lat/Long coordinates







Could Tesla 
meet its 

projections?
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Improve the in-store experience
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Reveal 
exposure

Subsequent 
behaviors



Exercise: using location data to derive insights



Privacy issues



How many pings 
from a phone do we 
need to identify an 
individual from an 

anonymized dataset?





Reveal demographic & psychographic information

Andrews

The top 3 most 
visited places tend to 

be home or work



Predict personality



Predict social networks



Have apps 
recently asked 
to track you?



“Some people 
want to share 
more data than 
other people do. 
Ask them. Ask 
them every 
time.”

-Steve Jobs, 2010



Apple’s

app

tracking

transparency



Who is more privacy-
concerned?

Privacy 
protection



Google’s 
approach



Ideal 
customer

Potential 
customers



Questions?

Comments?

Thank you.

I hope you appreciate location 

data and its potential more 
after today.


