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Market Orientation and Marketing
Capabilities

Marketing Capabilities

The linear relationship between marketing capability and firm per-
formance is positive (r = .35) and stronger than those for R&D
(r=.28) or operations (r = .21) capabilities.

Evidence base

114 studies reporting 786 effect sizes

Managerial Increase in marketing capability is associated with stronger improve-

implications ment in firm performance than increases in operations capability
and R&D capability.
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